“It's Time” — to check out
the new visitmt.com
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Travel Planning Is Incremental

<

“Five minutes here, two
minutes there, a boc
trip without taki hug
chunk of time to n
everything.”

-lpsos HearWatchSay Community, 2013 .
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Engaging Content Influences

“Drove mé'tb visit the
advertiser's site”

“Ifluenced where 1
decided to travel”
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Goals

* Encourage exploration with real stories
* |nspire with destinations

» Activate with interests/activities

« Validate with social

 Respond to context
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Partners

 We’'re in this together!
* Focus on photography

» Update @ business.visitmt.com
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Experience It For Yourself

http://visitmt.com
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