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FY14 Winter Season Campaign
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FY14 Winter Media

* Print Publications:
« Backpacker Gear Guide

Nature Conservancy

 Backpacker o SKI
 Food & Wine e« Smithsonian
e History  Travel & Leisure

 National Geographic Traveler e« SnoWorld
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The

FY14 Winter Media  ®vre BYO)

. % EXpEdiCI' Channel
e Online: weather.com

 Adara

« Backpacker
e TubeMogul
« Expedia

« iExplore

« Nat Geo
 Place IQ

* Rocket Fuel
« Ski & Skiing
« Share This
o Trip Advisor
« Weather

e Search
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FY14 Winter Markets

 National & Winter Heavy Up:
 Boise
 Chicago
 Minneapolis
 Portland
o Seattle
 Spokane
 Dallas
e San Francisco*

HI

*All Markets: Digital and Digital Radio, except SF was Digital only.
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FY14 Winter Results to Date

 Brand interest continues to build as ski season kicks off
 Overall, meeting and exceeding Industry and Travel Benchmarks

* FY14 National Campaign CTR of 0.24% is:

4% Above
50% Above FXB WNT
: verage
243% Above Trav'il & Tourism 9
Industry verage 0.23% 0.24%
Average
0.16%
0.07%
Ind. Avg. T&T Avg. FY13 Avg. FY14
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FY14 Warm Season Campaign
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FY14 Warm Season Campaign
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FY14 Warm Season Campaign

AL TN

PAID MEDIA & OWNED SOCIAL
EARNED MEDIA MEDIA MEDIA
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FY14 Warm Season Campaign

Step Out of Bounds FY14 is designed to
employ all of Montana’s earned, owned, and paid media
opportunities to capture, distribute, and celebrate content that
IS proprietary to the Montana experience,
as well as empower opportunities for discovery of this content
by people interested in Montana specifically
and geotravel, in general.
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Step Out of Bounds is still:

 Imagery that captures once-in-a-lifetime moments
« Photo essay-style versus advertising-style photography
 An invitation ' |

o ol of- bourisls- e >

ONTANA
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But...it's evolving:

Now with more #MontanaMoment

« More and more authentic user-generated content
« Improved positioning of the remarkable photos and stories

 Increased usage of video; more moment-based and short
form opportunities; increased distribution through owned
social channels

 Increased cross-channel integration for better distribution
and discovery of content
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Tactics:

Print—Let the photos do the talking
 Online Advertising—Let the moment be
e Out-of-Home—Stop traffic

e Social—Be the conversation

« PR—Shed light on the story

« Owned Channels—Tell a better story
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Owned Channels—Tell a better
story
Publications

« Updated content to be in the spirit of
e Social Cover Photo Contest

Step Out of Bounds"

2014-2015 OFFICIAL GUIBEBOOK

IN GLACIER NATIONAL PARK
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FY14 Warm Season Markets

 National & Key Markets:
o Seattle

 Chicago
« Salt Lake City *m /
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FY14 Warm Season Custom Programs

Nat Geo Traveler
» Where the Locals Go:
* New “Where the Locals Go” hub on —

GEOGRAPHIC

Nat Geo Traveler with all MT TRAVEI.ER

editorial content
* On-the-ground social activity when
writers are in the field

Backpacker
 Montana Ambassador Program:
e Custom microsite
(backpacker.com/visitmt) with social BACKPACKER
engagement for voting on the
ambassadors and final trip location
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FY14 Co-Op Program

e Now Online! o _

B 0B M co-op Advenising Optic % | -
ey @O 0O

[ Other Boskmarks

"

L o C f | montanatourlsmooops.com

I Apps | Index s MERCURYE: [ Merio  wb Projects | eSlentPartner - Work AP Associated Press St Gm FAQ: More Detalls 4 &F Home - Dropbon ATDg6 Net - Wate!

OFFFCE OF TOURISM

COOPERATIVE MARKETING PROGRAM

FY14 OPPORTUNITY CALENDAR RESOURCES GONTAGT

Overview

Through the Cooperative Marketing Program, the Montana Office of Tourism
aims to provide cooperative partners (regions, CVBs, TBIDs and tourism
industry partners) with a variety of affordable cooperative advertising
opportunities that leverage the state brand and resources.

Why take advantage of
co-op advertising options?

BY LEVERAGING THE MONTANA OFFICE OF TOURISM'S $5.8MM
MEDIA BUY, PARTNERS WILL BE ABLE TO:
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FY14 Co-Op Highlights

« Now Online! Immediate, real-time access to:
* Program Overview, Benefits, How it Works
 Opportunities on National, Key Market, Regional levels
» Details by vendor for Print and Online
« Resources:
 Media, target and messaging
 Match opportunities
« Measuring performance
« FAQ
 Contact Information
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FY14 Co-Op Highlights

 National Online:

« Adara + Match

e Madden

e Trip Advisor

* IExplore
 National Print:

« Backpacker

* History

« Nat Geo Traveler

e Smithsonian

NATIONAL MARKET

Advertising placements in magazines and online that have a national
subscription base or audience.

KEY

B Co-op Opportunity Available M Match Opportunity Available W State Only Media Buy (for reference only)

SHOW MONTANA BUYS

Publication, Channel
or Package Name Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept

Digital

Adara

Adara (Match!
Madden Media
OntheSnow.com
TripAdvisor
iExplore.com
Print
Backpacker
History Channel

National Geographic Traveler

Nature Conservancy
Ski Magazine

Smithsonian

Back to Top
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Resource Update

« Montana Tourism News (.orQg)
* Quick Facts S e —
° TO u ris m N eWS I Apps | Index s MERCURYe: [ Kerio o Projects | eSlentPariner - Work AP Associted Press S o FAQ More Detalls ¢ 3 Wome - Drogbox w (G Ower Bookmarks
: MONTANA
° I n S I g h tS GFFICE OF TOURISM, DEPARTMENT OF COMMERCE | OFFICIAL TOURISM INDUSTRY NEWS

HOME  TOURISM INDUSTAY NEWS  INSIGHTS  RECENT STORIES ON MONTANA

« Recent MT stories NEBRASKA

The Maritand Fikm Offica announces that
Montana-
five nominations for the 7181 annual Golden
Globes. Tha

ot film, *Nebrskor® has recshved

e Subscription option

TOURISM QUICK FACTS
$3.3 billion 42,900 $9.0 million $305 million

apont armealy by Vsiors ecross M
tha Stats

oS SUpPorted and Is apent daily by out-of-stale wsltor contributons 1o state and
et Dy tounism wigitors (5104 per second) Incal taxes annually

58 your amall acimes 1o sand you tha Montana Ofics of Tourism Monthiy Updats Ermall Newslatter.

For mon detsils plesse ses the Stats Tourism Offics Privecy

B CITN T -
RESOURCE LINKS CONTACT

Malling Addroas
PO Box 200533
Mo, MT $9620.0501

Not finging what
ity of websites. 2

somewhene etsa in the Montana Office of Tourism

iing Tor? Mayoe it'

= VEST MONTANA Phone / Fax

+ MONTANA OPFIGE OF TOURISH (4065 B4 1287,
+ INSTITUTE FOR TOURISM & AECAEATION RESEARCH ITAR) -
* TOURISM FAST FACTS (FDF]

* MTOT STAFF PRESENTATIONS

* MONTANA BRAND
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http://montanatourismnews.org/

Thank You!

Please contact Jeri Duran with any questions:

Jeri Duran
Office of Tourism Administrator

[duran@mt.gov
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