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Agenda 
• FY14 Winter Season Campaign 

• Overview 
• Media & Markets 
• Results to Date  

• FY14 Warm Season Campaign 
• Overview 
• Components 
• Markets 
• Custom Programs 

• Co-Op Program 
• Resource Update 
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FY14 Winter Season Campaign 
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FY14 Winter Media 
• Print Publications: 

• Backpacker Gear Guide 
• Backpacker 
• Food & Wine 
• History 
• National Geographic Traveler 

• Nature Conservancy 
• SKI 
• Smithsonian 
• Travel & Leisure 
• SnoWorld 
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FY14 Winter Media 
• Online: 

• Adara 
• Backpacker 
• TubeMogul 
• Expedia 
• iExplore 
• Nat Geo  
• Place IQ 
• Rocket Fuel 
• Ski & Skiing 
• Share This 
• Trip Advisor 
• Weather 
• Search 
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FY14 Winter Markets 

• National & Winter Heavy Up: 
• Boise 
• Chicago 
• Minneapolis 
• Portland 
• Seattle 
• Spokane 
• Dallas 
• San Francisco* 

*All Markets: Digital and Digital Radio, except SF was Digital only.  
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FY14 Winter Results to Date 
• Brand interest continues to build as ski season kicks off 
• Overall, meeting and exceeding Industry and Travel Benchmarks  

 
• FY14 National Campaign CTR of 0.24% is: 

0.07% 

0.16% 

0.23% 0.24% 

Ind. Avg. T&T Avg. FY13 Avg. FY14

243% Above 
Industry 
Average 

50% Above  
Travel & Tourism 

Average 

4% Above  
FY13 WNT 

Average 
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FY14 Warm Season Campaign 
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FY14 Warm Season Campaign 



Of f ice  o f  Tour ism ,  Depar tment  o f  Commerce •  February  2014 

FY14 Warm Season Campaign 
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FY14 Warm Season Campaign 
 
 

Step Out of Bounds FY14 is designed to  
employ all of Montana’s earned, owned, and paid media  

opportunities to capture, distribute, and celebrate content that  
is proprietary to the Montana experience,  

as well as empower opportunities for discovery of this content 
 by people interested in Montana specifically  

and geotravel, in general. 
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Step Out of Bounds is sti l l :  
• Imagery that captures once-in-a-lifetime moments 
• Photo essay-style versus advertising-style photography 
• An invitation 
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But…it's evolving: 
• Now with more #MontanaMoment 
 

• More and more authentic user-generated content 
 

• Improved positioning of the remarkable photos and stories 
 

• Increased usage of video; more moment-based and short 
form opportunities; increased distribution through owned 
social channels 

 

• Increased cross-channel integration for better distribution 
and discovery of content 
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Tactics: 
• Print—Let the photos do the talking 
 

• Online Advertising—Let the moment be 
 

• Out-of-Home—Stop traffic 
 

• Social—Be the conversation 
 

• PR—Shed light on the story 
 

• Owned Channels—Tell a better story 
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Owned Channels—Tell  a better 
story: 

Publ icat ions 
• Updated content to be in the spirit of "Step Out of Bounds" 
• Social Cover Photo Contest  
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FY14 Warm Season Markets 
• National & Key Markets: 

• Seattle 
• Chicago 
• Salt Lake City 
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FY14 Warm Season Custom Programs 

 

Nat Geo Traveler 
• Where the Locals Go: 

• New “Where the Locals Go” hub on 
Nat Geo Traveler with all MT 
editorial content  

• On-the-ground social activity when 
writers are in the field 

Backpacker 
• Montana Ambassador Program: 

• Custom microsite 
(backpacker.com/visitmt) with social 
engagement for voting on the 
ambassadors and final trip location 
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FY14 Co-Op Program 
• Now Online! 
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FY14 Co-Op Highlights 
• Now Online! Immediate, real-time access to: 

• Program Overview, Benefits, How it Works 
• Opportunities on National, Key Market, Regional levels  

• Details by vendor for Print and Online  
• Resources: 

• Media, target and messaging 
• Match opportunities 
• Measuring performance 
• FAQ 

• Contact Information 
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FY14 Co-Op Highlights 
• National Online: 

• Adara + Match 
• Madden 
• Trip Advisor 
• iExplore 

• National Print: 
• Backpacker 
• History 
• Nat Geo Traveler 
• Smithsonian 
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Resource Update 
• Montana Tourism News (.org) 

• Quick Facts 
• Tourism News 
• Insights 
• Recent MT stories 

• Subscription option 

http://montanatourismnews.org/
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Thank You!  
Please contact Jeri Duran with any questions:  

 
Jeri Duran 
Office of Tourism Administrator 
jduran@mt.gov 

 
 

mailto:jduran@mt.gov
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