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Executive Summary 

• A record 69.8 million international 
visitors to the U.S. in 2013 

• International travel supports 1.3 
million U.S. jobs 

• International travel generates a 
trade surplus of $57 billion 

• (USTA) 
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Montana partners with neighboring states 
and Rocky Mountain International 
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Strengths  

• Cost effective way for multiple states without 
large tourism budgets dedicated to international 
programs to become major players in the 
international marketplace. 

• Overseas visitors do not recognize state 
boundaries; promoting as a region benefits the 
states and the visitors 

• Top activities include visiting small towns, cultural 
heritage sites, and national parks (USTA 2011)  
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Markets with in-country representation with 
RMI 

 
 
 Benelux  

France 
Germany 
Italy 
Nordic Region  
United Kingdom 
Australia/New Zealand 



1/2/2015 

Tourism Research Inventory 
Product or TRIP Report 

• This is a measurement of inventory or 
“Product on the Shelf” not bookings 

• Data is extracted from brochures, and 
online. 

• imported into a specifically designed 
program with over 800 built in calculations. 

• RMI is able to compare the data from 
previous years 
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Since 2003 RMI Product research shows that 
European tour operators have increased Montana 
product by 167% 
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NAJ Trax™ 

• Montana Figures 
+ In 2013 RTO reporting to NAJ 

Trax™ report over an $12 million 
projected total economic impact 
of rooms sold! 

 
 

1/2/2015 



1/2/2015 

 
 

10.27 

6.03 5.77 

8.25 

9.70 

11.62 
12.73 

0

2

4

6

8

10

12

14

2007 2008 2009 2010 2011 2012 2013

M
ill

io
ns

 
NAJTrax™ Room Night Report for MONTANA 
Projected Total Economic Impact Rooms Sold 
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Pacific Rim Markets 

 
 
 



DOC Kumamoto Trade Office 

• Staffed by Mako Sakaguchi for 14 years 
• Duties include tourism and trade marketing and 

cultural/educational exchange 
• Tourism efforts include presenting seminars to tour 

operator and travel agents, working with travel 
media and attending trade shows to promote 
Montana  
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Japanese Product on the Shelf 
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bigskyjapan.com 
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Taiwan  

• We continue efforts in Taiwan by meeting with tour 
operators at trade shows, and by working with the 
American Institute in Taiwan (AIT), participating in their 
Discover America promotions 

• Guidebooks have been printed in Traditional Chinese 
language (spoken in Taiwan) and distributed to AIT for 
their use, and for distribution at the promotional events 

• Our Montana Chinese website is being resurrected as is 
our former Facebook page 
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China 
• With the appointment of Senator Max Baucus as 

the US Ambassador to China, the following efforts 
are underway 
+ Guidebooks printed in Simplified Chinese, also 

know as Mandarin Chinese, spoken in Mainland 
China 

+ The Montana website has been developed in both 
Chinese languages. 

+ No Social Media is planned for China as it is 
blocked by the Chinese government 

+ Further efforts will be determined for FY15 
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montana-chinese.org 
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Translated Guides  

• French   
• Italian   
• German   
• Chinese 
    (Simplified/Traditional)  
• Japanese  
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Overseas Flights into Region 
• Chicago 

+ Amsterdam 
+ Beijing 
+ Frankfurt 
+ Hong Kong 
+ London 
+ Paris 
+ Tokyo 
+ Copenhagen 
+ Stockholm 
+ Zurich 

• Minneapolis 
+ Amsterdam 
+ London 
+ Paris 
+ Reykjavik 

• Denver 
+ Frankfurt 
+ London 
+ Tokyo 
+ Reykjavik 

 

• Seattle 
+ Amsterdam 
+ Beijing 
+ Frankfurt 
+ Hong Kong 
+ London 
+ Paris 
+ Reykjavik 
+ Tokyo 
+ Shanghai 
+ Taipei 
 

• Salt Lake City 
+ Paris 
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Flights into Montana 
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Real America Guide 
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United Kingdom 
• World Travel Market(WTM) 
• Visit USA Membership 
• Visit USA Roadshows 
• Tour Operator Co-op 
• Destination London 
• Met the Media 
• Media Marketplace 
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Germany 
Visit USA Membership 
Visit USA Trade Shows 
ITB 
Tour Operator Co-op Marketing 

o Argus Reisen 
o CANUSA 
o Knecht Reisen 
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Australia and New Zealand  

• Visit USA Membership 
• Visit USA Roadshows 
• Australia/New Zealand Expos 
• Tour Operator co-op marketing 
• National Geographic 
• Let’s Travel Magazine 
• International Media Marketplace 
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France 

• Visit USA Membership 
• Update and Optimize Website 

+ www.wildwestusa.com 

• Create Facebook Account 
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Nordic Region  

• Visit USA Membership 
• Discover America Nordic Ad Insert 
• Nordic Mission 

+ 3 trade events 

• Swanson’s Ad 
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Benelux  

• Visit USA Membership 
• Salon des Vacances 
• USACanada Fair 
• www.wildwestusa.nl 
• Facebook and Twitter 
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http://www.wildwestusa.nl/


Italy  

• Visit USA Membership 
• Visit USA Showcase 
• www.realamerica.it 
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Japan 
 

• JATA 
• BrandUSA and DiscoverAmerica 

+ Media fam in September 
+ Meetings at Trade Events 
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U.S. based events 

International Pow Wow (IPW) 
Go West Summit 
North American Journeys (NAJ) Receptive 
Tour Operator Summit 
RMI Roundup 
Fam Tours 
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2014 MegaFam WY and MT 
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Discover America Inspiration Guide 
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discoveramerica.com 
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discoveramericajapan 
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BrandUSA Multi Channel Programs 

• Digital 
• Email 
• Print 
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Japan Multi-Channel  
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UK Multi-Channel 
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Germany Multi-Channel 
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Additional projects 

• Orbitz 
• Essentially America 
• North America Journal 
• SEM 
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China Workshop 

• Haybina Hao 
• West Yellowstone, October 13, Holiday 

Inn 
• Kalispell, October 15, Hilton Garden Inn 
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Motorcoach/Meetings Convention 

• Priorities 
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Thank you 

• Marlee Iverson 
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