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AGENDA
+ WINTER OVERVIEW

– STRATEGY
– PRINT
– ONLINE
– RADIO
– SOCIAL 
– PR
– WEBSITE/DIGITAL
– WME PROGRAM SPONSORSHIP

+ TOTAL WINTER MEDIA SPEND: $1,428,000
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STRATEGY
2013-14 WINTER OVERVIEW
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WINTER STRATEGY
+ UTILIZE PAID, EARNED AND OWNED MEDIA TO TELL 

THE WINTER STORY
– National Market

• Integration of Print, Online, Social and PR, all driving traffic to Digital/Websites
• Timing: October 2013 – February 2014

– Winter Heavy-up 
• Integration of Online, Radio, Social and PR, all driving traffic to 

Digital/Websites
• Timing: October 2013 – February 2014
• Increase winter messaging reach in eight WME tour markets:

– Boise, Minneapolis, Portland, Seattle, Chicago, Spokane, San Francisco, Dallas

– WME Sponsorship Program
• Integration of Print, Online, Social, PR and Booth presence at each event
• Timing: October – December 2013
• Promoting Montana’s winter product in 80+ tour markets 
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WINTER STRATEGY
+ UTILTIZE PAID, EARNED AND OWNED MEDIA TO 

TELL THE WINTER STORY
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THE CONCEPT: GO DEEPER
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PRINT
2013-14 WINTER OVERVIEW
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WINTER: PRINT
+ PARTNERS:

– Nature Conservancy (x1)
– National Geographic Traveler (x3)
– SKI (x2)
– Backpacker (x2) 
– Backpacker Gear Guide (x1)
– Travel + Leisure (x1)
– Food & Wine (x1)
– History Channel Magazine (x1)
– SnoWorld Program Magazine (all WME screening events)

+ SPEND: $275,000
– $33% of print spend
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ONLINE
2013-14 WINTER OVERVIEW
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WINTER: ONLINE PARTNERS
+ NATIONAL:

– SKI & Skiing
– Adara
– Backpacker
– TubeMogul
– iExplore
– National Geographic
– Expedia
– PlaceIQ
– Share This
– TripAdvisor
– Weather

+ WINTER HEAVY-UP:
– TubeMogul
– Yelp
– Pandora

+ SPEND: $603,000
– 33% of digital spend
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WINTER: ONLINE CREATIVE

+ Winter Experience, GNP Northern Lights
+ Winter Experience, YNP Boiling River
+ Ski #1 with “moment” intro
+ Ski #2 with “ski” intro
+ Weather adaptive online unit
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WINTER: PLACEIQ  MOBILE

Targeting based on GPS grids, these ads are 
specifically delivered to people who are/go to:
+ Aged 25-54, $60k+ HHI, college-educated
+ Nature and outdoors enthusiasts
+ Ski and outdoor retail stores
+ Tier 1 and Tier 2 ski resorts 
+ Snow destination airports
+ Warren Miller top markets
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RADIO
2013-14 WINTER OVERVIEW
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WINTER: RADIO
+ Markets: Winter Heavy-up
+ Partner: Pandora
+ Spend: $250,000
+ Length: 30 seconds
+ Creative:

– Winter Experience:

– Ski Experience:
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PR
2013-14 WINTER OVERVIEW
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WINTER: PR

+ NATIONAL
– Go Deeper pitches
– Outreach to Ski/Snowboard, Travel, Outdoor and Lifestyle media

+ WINTER HEAVY-UP / WME
– See WME Program Sponsorship section for details
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SOCIAL
2013-14 WINTER OVERVIEW
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WINTER: SOCIAL

+ NATIONAL:
– Currently in development based on Warm Season Campaign 

findings (WS live through mid-September)

+ WINTER HEAVY-UP / WME:
– See WME Program Sponsorship section for details
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DIGITAL/WEBSITES
2013-14 WINTER OVERVIEW
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WINTER: DIGITAL/WEBSITES

+ WINTERMT.COM
– Supports winter experience messaging in all markets
– #MontanaMoment
– Initiates travel planning

+ SKIMT.COM
– Supports ski-specific messaging in all markets
– #MontanaMoment
– Initiates travel planning
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WME PROGRAM 
SPONSORSHIP

2013-14 WINTER OVERVIEW
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WARREN MILLER SPONSORSHIP

80+ markets with 190 shows reaching 300,000 extremely 
dedicated snowsport enthusiasts
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WARREN MILLER SPONSORSHIP: 
MONTANA FILM INCLUSION
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WARREN MILLER: DELIVERABLES
PRE-TOUR:

• Posters & Flyers: 300,000
• Direct Mail: 200,000 
• Email Blasts: 700,000
• National Print
• Local Newspaper: 250 local print ads

TOUR/ON-SITE:
• Pre-film :30 commercial
• On-screen brand ad
• Kiosk
• On-stage announcements
• Spread in SnoWorld
• Data capture
• Trip Giveaway promotion
• Complimentary tickets

WARRENMILLER.COM
• Sponsor logo 
• 200,000 impressions + road block
• Ads in 4 eBlasts to 280k subscriber base
• Showcase and push of video content
• Promote offers/deals via 

WarrenMillercoupons.com

FEATURE FILM/FOOTAGE:
• Inclusion in 2013 feature film
• Web videos
• Stock footage

SPEND: $350,000
• MTOT: $300,000
• MSAA: $50,000
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WARREN MILLER: 
Z CARD/HANDOUT, SIDE A
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WARREN MILLER: 
Z CARD/HANDOUT, SIDE B

DRAFT
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WARREN MILLER: PR CAMPAIGNS
+ In-State Premieres:

• Bozeman (10.19)
• Helena (10.25)
• MSAA Booths
• Pre-event reception in Bozeman with local media, TAC, 

funding partners (MSAA and MTOT), industry members and 
key government officials

+ Key Market Premieres:
• Chicago, Denver/Boulder, southern California 
• Develop relationships with media influencers in key travel 

markets and snowsports publication hubs
• Secure media coverage of media visits to MT ski areas
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WARREN MILLER: SOCIAL 
CAMPAIGN

+ Currently in Development (TBD)
– Promoted Tweets
– Tumblr Promotion
– Intercept Program (top 5 markets)
– Integration in Event Promotional Pieces
– Other
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WARREN MILLER: STREAMING 
EVENT FILM 

Bonderoff Video
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THANK YOU.


