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MONTANA MAIN STREET PROGRAM

MONTANA

DEPARTMENT OF COMMERCE

* Housed within the Montana
Department of Commerce (DOC). '
= Collaborative effort between the
Community Development Division and rrr——

the Montana Office of Tourism -

= Part of the National Main Street Center V

» 21 member communities statewide &1 /i

= Planning projects emphasizing MONTANA
Organization, Promotion, Design, and MAIN STREET

Economic Restructuring



Montana Main Street Program
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National Trust for
Historic Preservation
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LAND OF MOUNTAINS .
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Our Mission

The Montana Main Street (MMS) program is dedicated to bettering the
economic, historic, and cultural vitality of Montana downtowns through a

comprehensive approach of community development, revitalization, tourism,

and historic preservation.
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ORGANIZATION

Establish consensus, cooperation, and coordination.

PROMOTION

Create a positive image that will rekindle community pride
and improve consumer and investor confidence.
DESIGN

Means getting Main Street into top physical shape and
creating an inviting environment.

ECONOMIC RESTRUCTURING

Economic restructuring strengthens a community's existing
economic assets while diversifying its economic base.

M O N TA N A Office of Tourism, Department of Commerce °



HERITAGE ASSETS HUMAN ASSETS

ECONOMIC
. DESIGN PROMOTION RESTRUCTURING ORGANIZATION
I Ik: leverages the built leverages the leverages an
; history cultural history leverages engaged public
ans entrpreneurs
5
s AR
v
e
A ™
e E * The design committee or team must take the lead on developing space by leveraging built history and other
= related local assets;

* The promotion committee or team must take the lead on developing markets by leveraging cultural history

_"“ and other related local assets;
|
|

* The economic restructuring committee or team must take the lead on developing businesses by leveraging
e TR o
entrepreneurs and other related local assets; and

* The organization committee or team must take the lead on developing partners by leveraging an engaged
public and other related local assets.
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Affiliate Cormmunity

A vision and direction for
downtown revitalization

A collaborative effort in the
community that includes a core
group of those invested in the
downtown district

Strong potential for a solid vol-
unteer base

Understanding of the Main
Street Four Point Approach

A completed membership appli-
cation

Formation of a Main Street
committee {can be in combina-
tion with existing board or com-
mittee)

Direct involvement of the city
ortown

Quarterly reporting of local re-
iNvestm ent statistics

Designated Comrnunity

Has learned and is adminstering
the Main Street Four Point Ap-
proach

Has received Main Street | 0l
Four Point Foundational Train-
ing from Montana Main Street
Program

Maintains part-time or full-time
paid staff

Established Main Street commit-
tee struchire

Active Board of Directors

Mermber of National Main Soreet
Center

Annual review via assessment by
Montana Main Street Program

Comprehersive Main Street
work plan

Certified Cornmunity

Has mastered and practices the
Main Street Four Point Ap-
proach

Demorstrates excellence in
meeting the rigorous National
Accreditation Standards of Per-
formance of the National Main
Street Center

Serves amentorship and leader-
ship role in supporting and guid-
ing other member communities
in local revitalization efforts



MONTANA MAIN STREET PROGRAM

How we can help:

Technical and
Organizational
Assistance

Annual Conference
(Sept 24-26,2014 in
Helena)

MMS Resource Library

Wider Community
Network of Best
Practices

Competitive Grant
Funding for
Revitalization Projects
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TIE 5 ANNUAL MONTANA DOWNTOWN CONFERENCE

WHEN: SEPTEMBER' 24-26, 2014
WHERE: Holiday Inn, Downtown Helena

JOIN US TO EXPLORE THE INTER‘SEGTIONQ OF OUR G'O.NF.EREN‘GE AVENUES
PRIDE Capitalizing on ideas & innovation, In'éa_l_ history, culture & volunteerism
PLACEMAKING Building ‘better cnﬁimuﬁities with a 't_:‘ﬁ-m‘pre-hensivé plan &vision

POTENTIAL Levéraging local -asse-ts entrepreneurs, bu‘sine’ss & buildings

MONTANA

DE?‘AR'I-'ME%T OF COMMERCE
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Montana's Dsstrtbutmg Center

Hal[‘way Between the Parks

A good place
- TO LIVE

-TO DO
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Just four
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DOWNTOWN GREAT FALLS

Revitalization is gaining traction

the vintage-1890 Arvon Block will
restore the building in the 100
block of 1st to house The Celtic
Cowboy pub and restaurant, plus a
lodging portion.

 “We're Iookmg at more in mid-

TheCeltlc

turnning it nto anIrish pub and hot

Great Falls with potential for his-
toric preservation funding.
That study led to selection of

the Arvon Block and the Rocky

Mountain Building as potential re-
cipients of historic preservation
investment, Hafer said.

“We were able to show that they
could qualify for tax credits and

At Tl B i S e e

M AN OPT

floors. If the right restaurant
shows interest, there could be
space for that in the corner of the
building, he said.

He said there’s also a doughnut
space at the building’s entry — the
former Pantages Theater — which
he'd like to use as an events space
or .pe‘r‘forming arts space, but

tl{m ls expecte-ﬂ to cost more th.
$2 million and probably will bri
more people downtown th
worked at the bank, she s
“We're excited Easter Seals
starting to move along.™
Condoe conversion in the M
tana Building at 1st Avenue No
and Sth Street is moving m
quickly now. The fourth floor
the buﬂdmg has been remode

PGS . R, R, . -
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Aunities in its countryside —
in western history and

A kaleid
of recreat\onal

Terry 18 steeped 4
barsed with charm and nospitality:
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— RN
{ing your came® Jde\’\’y

1o Terry, the Home of

for unigue
Evelyn Cameron '
; excursions into the history.

photogfaph'\c

jandscape. and cutture of Montana-

Hike and photograph the Terry Ead\ands.

including {he famous Calyps® Trail.
Fish, hunt, and pmspeci

Y ﬁ for agates ~ all in abundance:
Relive westermn history o1
the Historic Tery Walking Tour.

Have fun! B8 Spor\taneo\-is\.
Turn oft 1-94 at Exit 176 for Shopping: ice
cream, 8 dog and kid run 0 the park. and
the warmest nospitality fom g of th
'pest ( o £

v

= ,
% velyn Cameron

- ‘personified the sirength and
perseverance of Montana Worme
and with her camera and her diarie!
she recorded history and culiure
through the wildlife, landscapes, and
unapologetic lives of ranchers,
sheepherders, and families living on
eastern Montana's high plains in the
19th century.

Born in England to wes and
privilege, Evelyn gave it up to move
with her husband to Montana in
1893. She recorded life

here till her death

in 1928 and is _%

puried in Temy.
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Butte lands $150,000 award from NEA

5 PM by MTN News

| (=] = =

BN T P

On the heels of this year's Montana Folk Festival, Mainstreet Uptown
Butte, got word that Butte would receive an Our Town creative
placemaking award of $150,000 for 2013-2014.

Butte is only one of a dozen communities to receive the award from
the National Endowment for the Arts.

The Butte Art Works project will require efforts to raise a match of
$200.000 in grants and in-kind services.

Mainstreet Uptown Butte, the lead organization that has produced the
Montana Folk Festival since 2011, applied for this grant and will
wordinate its implementation.

' press release, the organization states:

The grant will support a new project Butte Arts Works, providing fu
hree tracks as a "fogon de tres piedras.”

First, cultural assets mapping will continue work that began two ye
stock of the substantial cultural assets and reflect back what the ¢
maost strongly that we have in our community through a varietfy of a



http://www.montanafolkfestival.com/
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|— L EETESTINE (Studying mining history), people here are very friendly and informed.

Very historic.

Very good town

Unique atmosphere Uptown

Trolley, mine & museum & trip down mine, Our Lady of the Rockles

To get out of my hometown

The unique urban feel of the town. A City in the midst of the-mountains.

The people, the food

| The people were nice, the tours were great

The people are the sweetie and nice

The people are SO very friendly.

The people are always so friendly.

The people

The people

The old homes

‘The nice accommodations we had at the Civic Center

The museum, pizza shop, the stone fly shop.

the history, the mineral museum, the Uptown Cafe.

The history of Butte, Copper King Mansion

The history is so interesting

The history

The history
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CITY OF SHELBY, MONTANA
NEXT STEPS PLAN FOR DOWNTOWN DEVELOPMENT
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facebnok ;!-1 ‘%5 Search for people, places and things

Visitor Assessment
1 S84 Enjoy Lewistown, Mont
Lewistown, Montana BRI cric Lovisioum. Montana

January, 2013 Does Lewistown make a good
first impression?
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(I, ~ o |
: —a Can Visitors find Lewistown?




MONTANAGOV SERVICES AGENCIES LOGIN SEARCH..

OFFICIAL STATE WEBSITE

MONTANA DEPARTMENT OF COMMERCE
COMMUNITY DEVELOPMENT DIVISION
Media Release

FOR IMMEDIATE RELEASE

CONTACTS
Tash Wisemiller, Montana Main Street Program Coordinator, (406) 841-2756
Ronja Abel, Communications Director, {406) 841-2557

Montana Main Street Planning Grants Awarded to Lewistown, Great Falls, Miles City and Shelby

(HELENA) - The Montana Department of Commerce announced the award of $40,200 in planning grant funds
to four Montana communities through the Montana Main Street Program. The recipients of the planning
grants include the City of Lewistown, the City of Great Falls, the City of Miles City and the City of Shelby.

"The Montana Main Street Program assists communities in revitalizing and strengthening our state's
downtowns,” said Department of Commerce Director Meg O'Leary. “We look forward to working with these
four communities in planning the improvement of the economic, historic and cultural vitality of their vibrant
and charming downtowns.”

The Montana Main Street Program is a collaborative effort between the Community Development Division and
the Montana Office of Tourism at the Department of Commerce. The collaboration combines the Divisions’
goal to create and maintain vibrant and charming Montana towns with the mission to facilitate a
comprehensive sense of place for Montana communities through planning and providing for safe, efficient,

d and guality public faciliies. The program helps communities strengthen and preserve their historic downtown
commercial districts by focusing on economic development, urban revitalization and historic preservation
through proactive long-rang planning, organization, design and promotion.

The following awards were made:

*  City of Lewistown - $10,000 - The City of Lewistown will use their Montana Main Street Planning Grant
to develop a way-finding plan. The project will include the design of non-customized signage and will provide
guidance as to the most effective signage types and locations based on community needs as part of a wider
effort to grow regional tourism infrastructure and economy.

*  City of Great Falls - $5,200 - The City of Great Falls will use their Montana Main Street Planning Grant to
create fagade improvement design renderings. The project builds upon past successes incorporating
renderings of historic district buildings into the Great Falls Master Plan, local collaborative planning efforts,
and building rehabilitation.

*  City of Miles City - $10,000 - The City of Miles City will use their Montana Main Street Planning Grant to
create a Tax Increment Financing (TIF) District. The project emphasizes the beginnings of downtown
revitalization and historic preservation.

*  City of Shelby - $15,000 - The City of Shelby will use their Montana Main Street Planning Grant to
prepare a preliminary architectural report and conduct a feasibility study for the historic Rainbow Hotel. The
overall project will include a business plan and potential investor structure as part of a collaborative funding
effort between Department of Commerce programs. The City of Shelby was awarded $15.000 from the Big




ONTANA
AIN STREET

TANA DEPARTMENT OF COMMERCE

 Long range planning—TIF District
creation; growth policy
development/update; capital improvements
planning, strategic planning; board
development training;

» Assessments/Studies—architectural
assessment/renderings; tourism
assessment; business
recruitment/retention plan; business plan
development; historic preservation
assessment/inventory; wayfinding study;
market research; feasibility study;

e Infrastructure/Brick and mortar—public
signage; streetscape/public improvements;
lighting; building facade improvement;

 Promotion—website development;
branding; tourism promotional material;
historical walking tour; e-marketing;
speaker sponsorship; local workshops.

M O N TA N A Office of Tourism, Department of Commerce °
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PRIDE AND POTE!
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Tash Wisemiller
Program Coordinator

Montana Main Street Program

Community Development Division
(406) 841-2756

twisemiller@mt.gov

mtmainstreet.mt.gov

MONTANA

DEPARTMENT OF COMMERCE




	Slide Number 1
	MONTANA MAIN STREET PROGRAM
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	MONTANA MAIN STREET PROGRAM
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47

