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MONTANA MAIN STREET PROGRAM 

 

 Housed within the Montana 
Department of Commerce (DOC).  

 
 Collaborative effort between the 

Community Development Division and 
the Montana Office of Tourism  

  
 Part of the National Main Street Center 
 
 21 member communities statewide 
 
 Planning projects emphasizing 

Organization, Promotion, Design, and 
Economic Restructuring 
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Our Mission 

The Montana Main Street (MMS) program is dedicated to bettering the 
economic, historic, and cultural vitality of Montana downtowns through a 
comprehensive approach of community development, revitalization, tourism, 
and historic preservation. 
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ORGANIZATION 
Establish consensus, cooperation, and coordination. 
PROMOTION 
Create a positive image that will rekindle community pride 
and improve consumer and investor confidence.  
DESIGN 
Means getting Main Street into top physical shape and 
creating an inviting environment.  
ECONOMIC RESTRUCTURING 
Economic restructuring strengthens a community's existing 
economic assets while diversifying its economic base.  
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MONTANA MAIN STREET PROGRAM 

How we can help: 
 Technical and 

Organizational 
Assistance 

 Annual Conference 
(Sept 24-26, 2014 in 
Helena) 

 MMS Resource Library 
 Wider Community 

Network of Best 
Practices 

 Competitive Grant 
Funding for 
Revitalization Projects  
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http://www.montanafolkfestival.com/
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78 of  
200 

History 

Old 
Buildings 

Museum 

Historic  
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Can Visitors find Lewistown?  

Does Lewistown make a good 
first impression?  
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• Long range planning—TIF District 
creation; growth policy 
development/update; capital improvements 
planning, strategic planning; board 
development training;  
 
• Assessments/Studies—architectural 
assessment/renderings; tourism 
assessment; business 
recruitment/retention plan; business plan 
development; historic preservation 
assessment/inventory; wayfinding study; 
market research; feasibility study;  
 
• Infrastructure/Brick and mortar—public 
signage; streetscape/public improvements; 
lighting; building façade improvement;  
 
• Promotion—website development; 
branding; tourism promotional material; 
historical walking tour; e-marketing; 
speaker sponsorship; local workshops.  
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MONTANA  IS A  SERIES  OF  SIDEWALK  SQUARES  NEXT 

TO  DINERS  WITH AMAZING HOMEMADE MILKSHAKES IN 

THAT  SERVE  AS  GATEWAYS  TO   OUR 

N A T U R A L  W O N D E R S 

CAPITALIZING  ON THE  PRIDE  AND POTENTIAL  

OF  YOUR  COMMUNITY 
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Tash Wisemiller  
Program Coordinator 
Montana Main Street Program 
Community Development Division 
(406) 841-2756 
twisemiller@mt.gov 
mtmainstreet.mt.gov 
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