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Building Champions in Congress

Revitalizing America’s Infrastructure

Reducing Barriers to Travel

Reauthorizing Brand USA

Connecting and Informing the Industry

 Proving the Benefits of Travel



Infrastructure Challenges to International Market







Inefficient and Antiquated Air Service

Few Direct Flights

Crowded and At-Capacity Air Transportation 

Infrastructure



Connecting America Through Travel





Travel Effect



Apollo Project
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International Traveler Spending in the U.S. 

+37% growth since 2009

Source: U.S. Travel Association

$ billions



Domestic 
Leisure
$506B

International
$129B

Domestic 
Business

$221B

Economic Impact of Travel

2012 Travel Spending = $856B

Source: U.S. Travel Association



Red Wine Case Study



Case Study: Red Wine 

The French Paradox – possible correlation between red wine 

consumption and lower heart disease.

Red wine sales grew 40% faster 

than total wine sales between 

November 2006 and March 2007.
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$250 Billion Incremental Leisure Opportunity

+37% growth 2016-2019
$ billions

Source: U.S. Travel Association



Travel = 

 Increased productivity

 Decreased stress levels

 Lasting memories

 Closer relationships





Travel = 

The Journey of Healthy Aging



Healthy Aging





An Assessment of Paid Time Off in the U.S.



The Day Off Deficit



What’s the Missed Opportunity?



Travel = Join the Movement

Visit Philadelphia

Kentucky Tourism



Travel = Join the Movement

Follow @TravelEffect on Twitter

Visit www.traveleffect.com

http://www.traveleffect.com/




NTTW Video Contest




