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Let me tell you a story...
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Hello! We are Sparkloft

SOCIAL MEDIA 
STRATEGY

COMMUNITY  
MONITORING & 
MANAGEMENT

INFLUENCER  
MARKETING & 

SOCIAL PR

SOCIAL  
COMMERCE

MEETINGS &  
CONFERENCES

20 
Languages spoken

350+ 
Passport stamps collected

21 
Team members

30,000+ 
Man-hours per year spent 

on social media 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TM

Our clients
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What we do
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The other agency ...
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Transmedia storytelling (also known as transmedia 
narrative or multiplatform storytelling) is  
!
- the technique  
- of telling a single story or story experience  
- across multiple platforms and formats  
- using current digital technologies.  
!
It is not to be confused with traditional cross-platform 
media franchises, sequels or adaptations.

Transmedia Stories

https://en.wikipedia.org/wiki/Storytelling
https://en.wikipedia.org/wiki/Media_franchise
https://en.wikipedia.org/wiki/Sequel
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Star Wars
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Star Wars - there is more!
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Three Little Pigs
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Source:http://athinklab.com/transmedia-storytelling/case-study-example-the-three-little-pigs/

Three Little Pigs - Transmedia

http://athinklab.com/transmedia-storytelling/case-study-example-the-three-little-pigs/
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Dexter - Transmedia
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WHY DOES IT MATTER?
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Why does it matter?

Too much of the same!
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What is different?
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I am NOT everybody
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Same story - different movie
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I can not hear you
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WHAT IS A GOOD STORY?
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The Hero’s Journey
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The Hero’s Journey
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Protagonist Drive / Motive  
Worthy 

Antagonist Action / Struggle Suspense

Components of Stories

Goal
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The modern hero
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Six Word Stories
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TRANSMEDIA!
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Source:http://athinklab.com/transmedia-storytelling/case-study-example-the-three-little-pigs/

Three Little Pigs - Transmedia

http://athinklab.com/transmedia-storytelling/case-study-example-the-three-little-pigs/
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Seven Principles of Transmedia Storytelling 
!
1. Spreadability vs. drillability 
2. Continuity vs. multiplicity 
3. Immersion vs. extractability 
4. World building 
5. Seriality 
6. Subjectivity 
7. Performance

Henry Jenkins 
@henryjenkins 

Transmedia Storytelling Principles
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Spreadability = Virality
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Drillability = Mystery
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Continuity = Plausibility

Starwars Holocron 

55,000 entries including  
- over 19,000 characters,  
- 2,900 species,  
- 5,300 worlds,  
- 2,100 different types of vehicles
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Multiplicity = Multiple versions
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Immersion = Dive in
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Extractability = Take it Elsewhere
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World building
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Seriality = tell story over time
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Subjectivity
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Performance = Engagement
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WHAT DOES IT MEAN?
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Meet Fitz
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The motive
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The enemy
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The world
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Expanding the world
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The extractability
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The performance (engagement)
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The performance (engagement)
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THERE ARE MORE STORIES
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Let them tell more stories!
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Make them an offer!
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BE THE STORY INSTIGATOR
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#Instagram



© 2014 Sparkloft Media Confidential

#Instagram
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#onaduck
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#onaduck



© 2014 Sparkloft Media Confidential

#onaduck
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#IamAmsterdam
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BE THE CASTING DIRECTOR
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Be a matchmaker



© 2014 Sparkloft Media Confidential

Happy hour
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Visit a Swede
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BE THE SET DESIGNER
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Building a great set
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Have the audience in mind
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Make them pay
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TELL GREAT STORIES! 
!

INSTIGATE! 
!

MAKE OFFERS!



Thank you!

Kat Reese 
Sparkloft Media 
kat@sparkloftmedia.com

mailto:kat@sparkloftmedia.com?subject=


Backup
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Transmedia Storytelling Principles


